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purpose-built for nonprofits
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Growth in 2023 + beyond
Typical vs Good marketing
Feathr’s partner promise

Questions

YFeathr
Today’s focus ...



=4

confusion
in reporting

W
competing
C ( priorities )
/ \ /_ A
unsum slowed retention
really working | \de@
=/ | supporter | :
low S need to acquire
\ awareness )

) ( lack of time/
: ) understaffed
increased ' -

competition

Kfor attention

lack of
visibility j

too many

channels to
keep up

with

limited

fatigue
buduet more donors

-\




Nonprofits are facing four primary challenges

as they seek to grow impact ...
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Typical marketing

=> Nothing
= Everything

- Ad Hoc

UNRELIABLE MAGIC

\\///

Good marketing
=> Audience-first

=> Responsive

=> Omnichannel

—> Measurable



NONPROFIT MARKETING PLATFORM
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Feathr helps nonprofits know, grow, and
engage their audiences with easy-to-use
advertising, email, and digital engagement

tools.




Feathr is trusted by over 1,300 nonprofits
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We have consistently grown our
audience — and consistently had
better and better results year-
over-year because of Feathr. It's
definitely worth the money.

Ten fold.

NICOLE RODRIGUEZ
MARKETING & COMMUNICATIONS MANAGER
AMERICAN EPILEPSY SOCIETY




Feathr is your Good Marketing partner

SUPPORT

Feathr ID Teach Support

=>  Training

= Community
->

->

Feathr Projects Managed Services

Feathr Automation

Feathr Reporting

— STRATEGY

-  Framework

VR T 2 2

Feathr Sync

= Playbooks

—> Research

- Resources
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The Good Marketing Framework

|dentify

Known & Unknown

CRM / Email Lists
Website visitors
Prospect lists

Social / communities
Event attendees
Members
Volunteers
Beneficiaries
Patrons

Membership, Donations,
Tickets, Signups, Etc.

Context & Intent

Mission, Advocacy, Community,

Connection

W

Email, Social, Mail, Retargeting,
Search, Etc.




The Feathr Platform

A unified nonprofit marketing platform

Feathr Flights Feathr Insights
Identify and understand your Run high-performing, multi- See real-time ROl reporting and
audiences channel campaigns campaign analytics

Feathr Sync

Pull in data and lists from your other tools to gain a holistic view of your
community and up-level your Feathr Flights ...



Feathr ID

Gain clarity on who your audience
members are, so you can segment based
on their interests or web activity and
then tailor your messaging accordingly.

Vreathr  Explore

I PEOPLE
These audiences can include:
URL is nonprofitorg |+ X h
| Times Seen is less than 30 SE
Email List
CRM / a . StS Is active donor?  does notequal Yes + X 150,03;);1?90,000
Website visitors Fp ?
Prospect lists — e — P ——— —
Social / communities g @ %
Event attendees o - . B 5 - ¥ T
Members P Y- o - - 7"
Volunteers (= R e
Beneficiaries 2 . - e

Patrons



Feathr Flights

Create an omnichannel marketing strategy
in a single view that targets people at every
stage of engagement to drive conversions
and generate more revenue:

Online donations
Donor engagement
Event attendance
Program awareness
Memberships

Volunteer recruitment




Target people in specific locations.

Peoria
Glendale
Scottsdale
Phoenix
Mesa
Gilbert
Chandler

Blmapboxs
» Show Places (5)

File
high-income-neighborhoods_phoenix - place_template.csv

Name (required)

high-income-neighborhoods

Apache Junctiol

special touches.

Design a Traditional Kitchen

Related To.

Kitchen Design  Room Designs  Kitchens

C y Kitchens  Ci

Remodeling Design Styles  Cottage Kitchens

hgtv.com — Private
———




Serve dynamic messages to people searching for your
services or related topics.

e for just $3 for 3 months

ources to
ning
Today’s top
furniture donation picku 0 o .
pickup v W O\ e, headlines
> ’s pro day Sign up for the Afternoon Update and get the

day’s biggest stories in your inbox.

Enter Email Address

This site is protected by reCAPTCHA and the Google
Privacy Policy and Terms of Service apply.

RCH 29, 2022 1:30 PM

brass reacts to Dolphins’
's. And three NFC coaches on
additions

-

Industries of Southwest Florida, Inc. Es=il




Build an audience from scratch that matches characteristics of your existing
donors: income demographics, purchase history, industry affiliation,

8 Julie: Level 8
130/200

@ REWARDS & CHALLENGES

location, and more.

Mode

O Auto @ Custom
Category (optional)

Choose a category to narrow your search
YOUR MOVE

Demographic
Abigail Adams

(ANo/P 17A"
Ovs16

Thirdparty data set

Search for and choose a data set to target (required)

" Retireq "

RECOMMENDED

Juancho
Similar skill

$100-$200K Income, Age: Retired (65+), Established Wealth - Suburban Retirees: L63 | 5559100 Users
Economic Cohorts > $100-$200K Income, Age: Retired (65+), Established Wealth - Suburban Retirees: L63

This category contains people who have been segmented into groups based on the estimated economics of their household. Households in this segment are comprised of suburban

retirees whose income is $100K - $200K and whose age is 65 or greater. Play 2 moves to earn

A @ W 4y

GAMES EVENTS  STANDINGS STORE FRIENDS

$100-$200K Income, Age: Retired (65+), Established Wealth - Suburban Retirees: L63 | 5559100 Users

Economic Cohorts > $100-$200K Income, Age: Retired (65+), Established Wealth - Suburban Retirees: L63 P

This category contains people who have been segmented into groups based on the estimated economics of their household. Households in this segment are comprised of suburban
retirees whose income is $100K - $200K and whose age is 65 or greater.

$100-$200K Income, Age: Retired (65+), Upscale Retirees: L60 | 2368800 Users
Economic Cohorts > $100-$200K Income, Age: Retired (65+), Upscale Retirees: L60

This category contains people who have been segmented into groups based on the estimated economics of their household. Households in this segment are comprised of upscale
retirees whose income is $100K - $200K and whose age is 65 or greater.




Engagement Retargeting

Serve targeted ads to people who visit specific pages on

your website.
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Slavery still exists.

We work with local justice officials, community partners, advocates and people like you to end it for gooc

JOIN OUR FIGHT




Engagement Smart Send Email

Send emails triggered by someone’s interaction with your
website or ads — and see how many register for your event.

9:05

Oratty

Soam

Instagram

° gracemarketplace
Sponsored

TICKET SALES END FEBRUARY 18!

B0 h AUCTION DONORS
M=TABLE v
GATHERING 10 END KOMELESSNESS AMIMAKER

ART ALLEY STUDIO
ARTISAN'S GULD GALLERY
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Buy Now
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Engagement Email Mapping

Serve online ads to 60-80% of people not opening your emails.
Donors, prospects, volunteers, members, etc.

humane society

OF NORTH CENTRAL FLORIDA




Engagement Facebook Retargeting

Remind your audience about your program(s) while they
scroll through Facebook and Instagram.

100 KOPE hoe wiaren ans haban bizah I otz

@ nttps//wwwacresofhopeonline... T ()

Qur Impact
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You can help change the lives
of women and children.

Volunteer Today!
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Target people who started to fill out your form,
but didn’t finish.

SEA TURTLE Shop | Renew | Partners | Contact STC m

| CONSERVANCY sench
SEATURTLES | PROGRAMS | TURTLE TRACKER | GET INVOLVED | ABOUT STC | SUPPORT STC

Support STC: Make a Donation to STC

...No Return

GET INVOLVED.

What are you looking for?

g SEA TURTLE
| | CONSERVANCY

FORGET
SOMETHING?

The sea turtles
are waiting

L ORE

SEA TURTLE

CONSERVANCY




Feathr Insights

Identify trends, track buyers'

journeys, and monitor

marketing performance 24/7

. . . » Feath r Repo rt L I V E a:vyv?:s:;com « 11/11/22 1:45 pm
with a live analytics v Caupacn
daShboard. [ ] ACTIVITY SUMMARY ClickPTdLinkOnPage

donation.com e 11/11/22 1:45 pm
In-app budget 991 S$300 B .

VIEW CAMPAIGN

recommendations ensure
you never spend a dollar
more than you need to

Easily share results & ROI
with your team o




Feathr Sync

Connect Feathr with your existing tech via

Zapier automations. evenfb"te @WORDPRESS
Feathr reflects your “source of :( bloomerang mailchimp

truth” data management system, N\
. | /
automatically updating key contact Q o
data & importing new subscribers. + & _eath r
' AN
Run hyper-targeted campaigns with .
the help of nuanced data about your REM‘ MAGNE/ / \ Sizzabo

audience members, such as lifetime y a—
cvent (+D

donation amount or event
salesforce ),

attendance. .
%< hopin




Support from people who deeply care » Feathr

GROUND SUPPORT INFLIGHT SUPPORT

Services

Help desk + chat Peers doing good marketing + tons CoPilot packages, campaign
of webinars, events, opportunities to strategist, design / copy services,
engage campaign manager



CoPilot

Managed Service Package

Expert campaign management services that save you time and quickens
the path to digital advertising success.

White glove technical setup

Managed execution of Flight(s) for key initiatives
Audience segmentation
Campaign execution and optimization

Creative design and refreshing

Regular campaign reports and review calls






YFeathr

Partnership Roadmap

v/
Welcome SUREE] Launch first HEf s L0 Ongoing
+ audience flight/s review + next flight/s; additional -
Onboarding identification & flight scoping testing PAISTSERR

FIRST 12 MONTHS




Unlock more with Feathr ...

1

2
3
A
5

More clarity. Deeply understand and segment your audiences

70% of consumers say that how well a company understands their individual needs impacts their loyalty (Salesforce)

More connections: Reach your people where they are
Companies that use multichannel marketing experience 2x higher effectiveness rates than those that use non-
integrated campaigns (Heinz Marketing)

More collaboration: Work smarter in one unified platform

Feathr customers consolidate multiple tools, data, and workflows into one place to lower costs, save time, and
centralize reporting (Feathr Customer Survey)

More confidence: See signal, not noise

From “I don’t know” to “here’s what works” — real-time reporting allows you to accelerate learnings and turn
insights into action ASAP to improve results

More Good: We’re with you from first-touch to forever

Feathr is your Good Marketing partner, combining our easy-to-use marketing platform with a proven Good
Marketing playbook and expert support from people who deeply care

)
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Feathr helps nonprofits know, grow, and
engage their audiences with easy-to-use
advertising, email, and digital engagement
tools. Learn more at feathr.co




Any questions?
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